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April 21, 2019

An Open Letter from Frank Stronach

to All Horse Lovers in the State of California

I have seen and experienced life from the lowest of the lows, to the highest of the highs. There were times when I was
hungry –not because I wanted to lose weight, but because I had no money to buy food. These experiences leave a big
impression on one’s life.

I started a one-man-tool and die shop in a small garage and built it into one of the foremost companies in the world
with 175,000 employees. That company is Magna International Inc. I believe Magna is the only company in the world
with a Corporate Constitution and an Employee Charter of Rights. Magna’s Corporate Constitution determines how
the company’s annual proits are divided. It was always clear to me a strong business is driven by three forces, smart
managers, hardworking employees, and investors. All three have a right to the outcome, which is the company’s
annual proit. I created a unique proit-sharing environment where employees understood they own a portion of the
company. That is why they would not only work hard, but also think about how to improve the business.

I have dedicated my life to the betterment of horses. I bought my irst yearling forty-ive years ago, and ever since
then I have worked to ensure that horses are treated with dignity and respect. More recently, I built the world’s largest
bronze sculpture at Gulfstream Park near Miami, Florida. This statue is the Pegasus horse ighting a Dragon. The
sculpture stands one hundred and ten feet tall and it reminds us that mankind is always inluenced by the good spirits
and bad spirits –the Pegasus and the Dragon. Every day we are faced with decisions – is it right or wrong? Good
or bad? Constructive or destructive? Is it Ying or Yang? The sculpture is dedicated to the noble horses, which have
rendered a great service to humanity and have played an integral role in the development of our civilization. Animals
may be subservient to mankind, but that does not give us the license to be cruel.

I am one of the largest investors in horse racing. I have invested approximately $1.5 billion to modernize and upgrade
racetracks across America. I will be in Los Angeles on Tuesday, April 23rd and I will speak at the Embassy Suites

Arcadia Hotel [located at 211 E. Huntington Drive, Arcadia CA 91006] at 6:00pm about the future of horse racing in
California. This is a vital topic to everyone in the industry. Horse racing is much more than a business. It is a culture, a
way of life, and an industry that directly employs one million people.

I have always said that the key stakeholders within the horse industry are – the racetrack owners, horse owners,
trainers, jockeys, breeders and veterinarians. As stakeholders, we have to prove to the public that we love and care for
the horses –not only while they are racing but long after they inished their racing career. That is why I strongly believe
we need a Racing Charter of Rights where all the participants in our industry are protected, including the horses. I look
forward to bringing forth a number of different ideas to you the people which love horses.

Let’s work together to set the highest standards in horse racing! I look forward seeing you on Tuesday.

Yours truly,
Frank Stronach

Contact: Frank Stronach,

info@stronachinternational.com
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nicate that he’s got a loyal
and very sincere approach to
Marseille,” Colette said. “He
wants to make sure all that
he does is understood, and
also in line with what Mar-
seille expects.”

That’s no simple task.
Marseille, France’s oldest
city and once Europe’s busi-
est port, is fiercely inde-
pendent and proud; resi-
dents, who speak with a re-
gional accent, quicker and
more rhythmic than what is
spoken in the rest of the
country, consider them-
selves Marseillais first and
French second. 

The metro population of
nearly 1.9 million — about
the size of greater Indianap-
olis — is a melting pot. Eu-
rope’s third-largest concen-
tration of Jews reside in a
city that, some estimates
say, is approaching 40%
Muslim. The soccer team is a
uniting force.

“The Marseille people
don’t care about national-
ity,” Eyraud said as he sat in
a spacious second-floor of-
fice at the club’s recently re-
furbished headquarters
about 20 miles from the city
center. “The Marseille peo-
ple care about whether an
owner does what he said he
would do. What also matters
is the understanding that
this is a specific culture;
there is a tradition around
this club.

“And I think he totally
understood it, acknowl-
edged it, and the project we
are building is very respect-
ful of the DNA of this club.”

McCourt might soon be
adding that DNA to another
project, one close to the
club’s home along the his-
toric Avenue du Prado, a
busy six-lane boulevard dot-
ted with traffic circles and
fast-food restaurants. He is
leading a group that has
made an ambitious bid to re-
develop a sprawling exhib-

ition and trade center next
to the Olympique’s stadium,
which McCourt began man-
aging in January.

McCourt’s vision would
remake the area and give
him control over two signifi-
cant landmarks bookending
an upscale shopping center,
making him not just owner
of the team’s most signifi-
cant cultural institution but
also one of the city’s most
significant real estate devel-
opers.

Payet, the Olympique
captain, sees no reason why
McCourt can’t do both.

“It’s a good thing Frank
McCourt is also investing in
the city,” he said through an
interpreter. “That interest
shows that he wants to be
here long term. And I haven’t
had any doubt of his com-
mitment.”

Dreams of
development

When McCourt an-
nounced his intention to res-
cue Marseille’s soccer team,

he was standing next to
Mayor Jean-Claude Gaudin
at a news conference at City
Hall. The team had become
an embarrassment, and
Gaudin was glad to see that
chapter end.

Now, with the 79-year-old
politician entering his final
year in office, McCourt
might soon be hoping for a
favor in return.

The lease on Parc Chanot
comes up for renegotiation
in December, and city lead-
ers want to raze the existing
buildings and replace them
with, among other things, an
arena for indoor sports and
concerts without using any
taxpayer money. The con-
sortium McCourt has put to-
gether has a grander vision,
one that could cost as much
as $250 million and would re-
make the park into a culture,
arts and entertainment cen-
ter similar to the Shed,
which opened on the west
side of Manhattan this
month.

Last April, McCourt also
spent a reported $30 million

to buy the Epi-Plage, a bou-
tique hotel and restaurant
popular with the jet set in
Saint-Tropez, about 65
miles east of Marseille on the
French Riviera.

He’s battling headwinds
in the local media over the
Parc Chanot project, with
journalists expressing skep-
ticism about his intentions
and suggesting McCourt
bought the team with the
other projects in mind. Last
June, after the Saint-Tropez
purchase, the newspaper La
Marseillaise, under the
headline “The Shadow of
OM Cast on Chanot,” ran a
story that reminded read-
ers: “McCourt is, above all, a
billionaire who has made his
fortune in property.”

Support for McCourt’s
plan might climb or fall with
the fortunes of his team.
Mayor Gaudin is already in
his corner, and French Presi-
dent Emmanuel Macron is a
passionate soccer fan and
lifelong Marseille supporter.

Marseille leads French
clubs in attendance, averag-

ing more than 49,000 per
game, and the club has eight
main supporters groups, in-
cluding one named Dodger’s
Marseille. But the fans are
fickle and demanding. Dur-
ing a mid-winter slump in
which Olympique won just
once in eight games, one
supporters group went on
strike, refusing to cheer or
chant and demanding Mc-
Court fire Garcia.

But Marseille quickly re-
bounded and has lost just
two of 11 since Feb. 2, leaving
it in position to qualify for a
return trip to the Europa
League.

“This is Marseille, the
most passionate club in
France by far,” Eyraud said
with a shrug. “We lose a cou-
ple of games in a row, fire
erupts and people are not
happy.”

Colette said he is not sure
what exactly drives Mc-
Court, who has flown in from
the U.S. for four games this
season. The team owner will
make back most of what he
paid for the club when Ligue

1’s new $1.36-billion domes-
tic TV deal takes effect in
July 2020. The Parc Chanot
redevelopment could bring
him millions more.

However, profit might
not be his primary inspira-
tion. The Dodgers made him
plenty of money while win-
ning plenty of games, but
that experience ended with
his reputation in shambles.
Now, halfway around the
world, McCourt has a sec-
ond chance.

“Everyone learns from
this kind of situation,” Co-
lette said. “There are a lot of
stories [of teams] that are
successful and then finish
badly. Football is a perma-
nent challenge. And in the
end you have to make sure
you win.

“So when I listen to Frank
— and I still listen — it’s clear
in my mind that he has
learned from past experi-
ences.”

Special correspondent Kim
Willsher contributed to this
article.

OLYMPIQUE de MARSEILLE soccer club owner Frank McCourt, center, leaves City Hall with his wife, Monica Algarra, and Paris Turf
CEO Jacques-Henri Eyraud, who runs the team’s day-to-day operations. McCourt bought the team after Eyraud offered to manage it.
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[McCourt, from D14]


